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SEARCH ENGINE MARKETING 

 
 
 

1. INTRODUCTION 

 
Search engines are an integral part of our lives. Being the most popular search 

engine with more than 1.5 billion users, Google offers an incredibly powerful tool in 

enhancing brand visibility, strengthening brand image and driving sales performance. 

Search engine marketing via Google Ad is both an art and science of a strategic 

process in increasing visibility of brands via paid advertisements in the Google 

platforms. 

The process involves a thorough evaluation of consumers’ online search behavior, 

keyword research, content development and analysis of various performance metrics 

of a campaign. Understanding the full potential and application of Search Engine 

Marketing and how it can be integrated with other digital marketing tools would 

ensure an optimal success in the overall marketing campaign of any organizations. It 

is a new skill-set that would enable the participants to strive and thrive in the future. 

 

 

2. OBJECTIVES 

 
The objective of this course is to introduce participants to the principles and practices 

of Search Engine Marketing using Google Ad platforms. Essentially, participants will 

learn the strategies, tools and techniques in designing an effective search marketing 

campaign via three main Google Ad platforms namely Search, Display and Video. At 

the end of the course, participants will be able to design up their own search engine 

marketing campaign towards achieving a cost-effective brand promotion and 

ultimately driving sales performance of their marketing communication campaigns.  
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3. CONTENTS 

 
Specifically, participants will be exposed to the three main Google Advertising 

platforms namely Search, Display and Video advertising. Google Ad or also known as 

is Google's advertising system in which advertisers bid on certain keywords in order 

for their clickable ads to appear in Google's search results or Google Display 

Network. It is a platform that helps marketers drive interested people who are 

searching on Google for specific products or services to their website. Specifically, 

participants will learn on the main principles and framework of Google Ad i.e. keyword 

bidding process, ad rank, keyword matching and quality scores. Through practical 

exercises, participants will be exposed to the tools and techniques in setting-up of 

Google Ad account before exploring on various steps needed in designing an 

effective Google Search, Display and Video Ads campaign i.e. campaign budgeting, 

campaign targeting, content strategies and campaign reporting and analytics.  

 

 

4. METHODOLOGY 

 
Hands-on exercise, interactive lecture, discussion  

 

 

5. SUITABLE FOR 

 
Working professionals, entrepreneurs, students, academics or any individuals who 

have interests in mastering a new marketing skillset of the future. 

 

 

6. DURATION 

 
2 days / 8 hours. 
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7. TRAINERS’ PROFILE 

 
DR. HASRINA MUSTAFA 

 
 

 Dr. Hasrina Mustafa is an Associate Professor at the School 

of Communication, Universiti Sains Malaysia (USM) with a 

doctorate degree from the Universiti Putra Malaysia in the 

field of new media. She also holds the Foundation Certificate 

from the Institute of Practitioners in Advertising (IPA), 

Incorporated by Royal Charter, UK in association with  

Association of Accredited Advertising Agents Malaysia (4As). Presently, she also 

serves as the Honorary Secretary for Malaysian Association of Communication 

Educators. Dr. Hasrina lectures on digital marketing strategies, integrated marketing 

communication, research methods and data analysis mainly at post-graduate level. 

She has been actively involved as a trainer in Google Ad and Facebook Marketing 

since 2017. 

 

Currently she heads a team of marketing specialists in managing the digital 

marketing campaigns for the university using Google Ad, Facebook Ad, Baidu and 

WeChat platforms to more than 15 countries including Saudi Arabia, Oman, Jordan, 

Pakistan, Bangladesh, China and others.  Since the start of her career in academia, 

she has been involved in several research and consultancy projects related to 

marketing communication and tourism i.e. profiling of high risk motorists, tourist 

experience in Langkawi, the impact of tourism on social and economic development 

in Langkawi, Langkawi Benchmarking study and Langkawi Tourism Blueprint. 

 

Her research work has been previously funded by Warisan Advertising, Malaysian 

Institute of Road Safety Research (MIROS), Langkawi Development Authority, 

Ministry of Youth and Sports, Ministry of Higher Education, Ministry of Science, 

Technology and Innovation. Her current research aims to deconstruct the 

Generational Cohort Theory to better predict effective ways and strategies to market 

to the Generation Z and beyond. 

 
 


